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must see, must do, and go back
to,” Dr. Holecek said after the
meeting. That will involve the cre-
ation of “a super magnet that
sucks people across the
[Mackinac] Bridge.”

Carol Eavou, vice president of
hotel operations for Kewadin
Casinos, which hosted Thursday’s
event, agreed.

“We can develop a product to
bring people across the bridge, but
we have to work together,” she
said. “We have to be the driving
force.”

Dr. Holecek summed up what
he heard those people attending
the Upper Peninsula sessions say-
ing and his opinion is that the pro-
posed Upper Peninsula Gateway
Discovery Center may provide
that solution. The Michigan
Historicalk Center in the
Department of History, Arts and
Libraries unveiled a plans in
March for the St. Ignace center,
which will be just north of the
Mackinac Bridge toll plaza.

“It's got to be big,” he said. “It
can't be just another little thing. It
has to be like another Mackinac
Island.”

The discovery center would
serve as an attraction in its own
right, providing an area to show-
case the Upper Peninsula's clean
air, clear water, miles of shoreline,
natural resources, history and cul-
ture, and friendly people. Much of
the U.P.’s resources are unique, he
said, and the Upper Peninsula

does not have the traffic conges-
tion or outlandish prices of more
developed areas.

“We've got the assets, we have
a fantastic endowment,” said Dr.
Holecek. “We just haven't pulled
them together.”

In addition to serving asitsown
attraction, the discovery center
could be an interpretive arm for
Upper Peninsula communities,
where areas could offer informa
tion to travelers on why they
should visit.

Dr. Holecek said the secret to
get people to return is to keep
changing the center’s attractions
so people will want to come back.
He also noted that a department
that tracked visitor statistics and
comments could then react to the
tourists’ changing needs and
reguirements.

Meetings that will take place
over the next five months around
the state are called listening ses-
sions and are led by Dr. Holecek
and Gary Warnell, the project spe-
cialist for Michigan Travel,
Tourism, and Recreation Resource
Center at Michigan State
University. The sessions are open
to anyone interested, but MSU is
targeting destination marketing
organizations, convention and vis-
itor bureaus, downtown develop-
ment authorities, chambers of
commerce, and business owners.
Dr. Holecek also said he hopes
those involved in infrastructure
development, like state officials
from the Department of Natural
Resources and the Department of
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Transportation, will attend the ses-
sions, since infrastructure supports
tourism.

Michigan has the natural
resources, including more fresh
water shoreline than any state, but
the state never has had a tourism
marketing plan or a tourism
department, something  Dr.
Holecek hopes to change once the
plan is complete. He said the need
for a state plan was first recog-
nized by legislators in 1945, but
steps to create one never began.

Tourism does not have cabinet-
level representation like the
Michigan Department of
Transportation, the Department of
Agriculture, or the Department of
Natural Resources.  Travel
Michigan is tucked within the
Michigan Economic Development
Corporation,  explained Dr.
Holecek.

Michigan draws its largest seg-
ment of tourists from an area that
has the highest unemployment in
the United States, he noted, so it
now needs to look at other poten-
tial visitors from outside the Great
Lakes area and figure out how to
attract them to Michigan.

“Quality guest services is the
gluethat holdsthe visitor’s experi-
ence,” said Greg Hokans, chief of
development and marketing at
Mackinac State Historic Parks,
who attended the meeting and is
on the planning council.

“We don't have theme parks,
but we can out-service them,” he
said.

The industry council, which

has more than 80 members, was
established to work on this strate-
gic plan for tourism, includes rep-
resentatives from the state associ-
ation, including Kewadin Casinos,
Mackinac State Historic Parks,
Shepler’s Mackinac Island Ferry,
museums, recreation, travel, park,
retailers, and snowmobile entities.
The group also includes represen-
tatives from state agencies, news-
papers, and convention and visi-
tors bureaus.

Eight categories identified by
the planning council that will be
the basis for the strategic plan
include industry organization and
leadership, collaboration and part-
nership, funding, research and
market segmentation, public poli-
cy and government relations, gen-
eral promotion, training and lead-
ership, and visitor experience.

Meeting attendees were asked
to comment on each of the eight
categories to provide planners
with additional input, ideas, and
let them know if the plan is on the
right track, explained Mr. Warnell,
who led the session at Sault Ste.
Marie. They then voted to select
the four most important cate-
gories.

At Sault Ste. Marie, partici-
pants rated visitor experience as
most important, with the Upper
Peninsula needing a hallmark
attraction that will draw national
and international visitors, provide
a reason to cross the Mackinac
Bridge, and a reason to return.
Comments relating to this catego-
ry are what drew Dr. Holecek to
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enthusiasts.”

Festivities include the Friday,
June 9 coronation of the Lilac
Festival Queen and Court at 5:30
p.m. in Marquette Park, free con-
certs, walk-and-talk tours with
members of the International Lilac
Society, tall ship cruise and wine
tasting, A Taste of Mackinac
luncheon, and Kid's Day at Fort
Mackinac.

Held on the lawn of the
Harbour View Inn, the Taste of
Mackinac Thursday, from 11:30
am. to 1 p.m., provides locals and
visitors an opportunity to sample
culinary favorites served by chefs
from the Island’s restaurants.
Cuisine ranges from Colonial to
contemporary and includes fares
such as Austrian, French, Irish,
Italian, Jamaican, and Mexican.

Celebrating equine and canine
companions, the Mackinac Island
Dog & Pony club returns with the
second annual Feast of Epona and
Epona & Barkus Parade. The dog
and pony show will include a
blessing of the animals, pony
appreciation, horse etiquette, an
owner and dog look-alike contest,
informal best-in-show awards, and
agility competitions. Events run
throughout the festival.

New this season is the
Barkitecture Design Competition,
which brings design professionals
together to compete for vacation
packages by creating shelters for
man’s best friend. All barkitecture
will be on view at the Dog House
reataurant on Windermere Point.
With live, silent, and on line auc-
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tions, this event will cap of the
Feast of Epona festivitiesand raise
much needed funds for the
Mackinac Island Dog & Pony
Club and other humanitarian
equine and canine groups.
Members from the International
Lilac Society will be on hand for
the annual festival on Mackinac

UBC..THE STORY Is
GARAGES & POLE BARNS /=

Island. The Learning about Lilacs
seminars and daily “Walk and Talk
with Lilacs” will feature sympo-
sium for enthusiasts and seasoned
gardenersto learn more about vari-
eties and care of their lilacs.
“Hosting members from the
International Lilac Society is a
unique opportunity to gather the

world's foremost lilac experts and
enthusiasts here on Mackinac
Island,” said Mrs. Slevin. “Thisis
home to some of the country’s old-
est and most beautiful lilacs.”

A complete schedule of events
is posted on the Mackinac Island
Tourism Bureau's Web site,
www.mackinacisland.org.

conclude that the Discovery
Center might support this need.

General promotion was rated as
next most important, with empha-
sis on a shared product for both
peninsulas and a specific focus on
what the state represents for the
tourist.

Public policy and government
relations earned the next highest
priority. Mary Dufina of Village
Inn restaurants on Mackinac
Island and in St. Ignace and
Pellston shared her experience
with traveling to Lansing and
investing time with lawmakers to
let them know what is going onin
the north and what is needed. Dr.
Holecek reminded participants
that lawmakers passed legislation
last year for the post-Labor Day
school start, designed to help
tourism.

Deemed least important among
the Sault group is research and
marketing segmentation, which
concerns keeping track of visitor
needs and noting tourism trends to
allow the industry to remain com-
petitive.

Also ranked as lower impor-
tance were industry organization
and leadership, collaboration and
partnership, funding, and training
and leadership.

Dr. Holecek expects that proj-
ects from the strategic plan will be
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picked up by existing industry
institutions, including the Tourism
Industry Coalition of Michigan,
Travel Commission, and Travel
Michigan.

The planning process began in
November 2005 and the final plan
is expected to be presented at the
statewide tourism industry summit
in Traverse City in March 2007.

Salmon Derby Set
at DeTour Saturday

For the first time, a Salmon
Derby will be offered at DeTour
Village Saturday, June 10. The
DeTour X Atlantic Salmon Derby
will begin with a shotgun start at 6
am. and end promptly at 4 p.m.

Cash prizes will be given for
the heaviest four salmon caught
during the contest.

The entry fee is $50 per boat,
with $7.50 of that donated to the
DeTour Area Chamber of
Commerce for support of the fish
cleaning station.

Boy Scouts will serve refresh-
ments as a fundraiser during the
public weigh-in ceremony at 5
p.m. at the marina parking area.

The event is sponsored by
River Bend Resort and North
Country Sports of DeTour Village.
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WATSON’S SHOE STORE

230 E. Main St., Pickford

s Mon.- Sat. 8:30 - 5:30
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Smgle Car Garage wisingle 9' overhead door ;*' |-|-::L"
e
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16'x24'x8' Pkg. #16248 *3,365 :
Owens Corning
Double Car Garage Shingles
For i d curb |
20'x24'x8' Pg. £20248 °3,745 or increased curb appea
; and low-maintenance
24'x24'x8" Pkg. #24248 4,095 durability.
24'x32'x8' Plg. #24326 *4,795 | Rollex Vinyl Siding
28'x32'x8' Pkg, £28328 *5,455 | The highest quality
5 building products backed
28'x40'x8' Pkg #28408 6’345 by a “no-nonsense” life-
32'x40'x8' Pkg, #32408 *7,495 | time warranty. Look no
. further than UBC.
Garage with Workshop
28'x40'x8" SKU (2581820) *9,645
Garage with Studio Loft
Ask about our DELIVERY SERVICE.
26'x32'x9' SKU (2581811) $1 2,795 We offer a large selection of
CUSTOM STYLES and SIZES for all
Gambrel Roof Garage our plans. We provide professional
s design, great service, quality
24'x32'x8" Pkg. #1209 8,995 products, and solid working
28'x32'x8' Pkg. #1210 $9’395 relationships with area contrac}ors.

All basic packages include 1' overhang,
25-year 3-tab shingles, vinyl siding,

16' overhead door, 3/0 flush entry door,
two 3/0x3/0 aluminum windows, lumber
package, nails, hardware and plans.

check on stafe or local building codes and regula- .*
fions. Consult your local building officials to deter- [
mine if a building permit is required. We assume no
responsibility for claims of damages arising from
error, omissions, deficiencies, or defects of the draw- *
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ings or material lists. Prices of these packages are an ;:.L il =

approximation. Actual prices may vary slightly due
to market changes after publication date. Due to

varying soil condifions and local building codes, «="

material lists may not meet building requirements in

your area. Prices shown do not include labor, {*

paint/stain, electrical, heating, concrete or delivery. .
Contact your local UBC rep for details and full list
inclusions.

SALE ENDS 6/30/06
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Pole Barns SsTTEEELLSIInggE sﬂ.ﬁéfé'%'g&
24'x24'%8" Pk #1208 *3,095 n/a
w/10" sliding door, no windows
24'x24'x8" Pkg. #1190/1197 °3,595 4,165
24'x32'x8" Pkg. #1191/1198 4,305 4,395
24'x32'x10" Pkg. #1192/1201 4595 °5,195
30'x40'x10" Pkg. #1193/1202 *6,095 °7,295
30'x48'x10" Pkg. #1194/1203 °6,845  °8,095
30'x48'x12" Pkg. #1195/1204 7,195  °8,795
40'x60'x12' Phg #11961207 12,845  *14,995

package, nails, hardware and plans.

STEEL ROOF includes no overhang, 29-ga. painted steel roof and siding. 16'
overhead door, 3/0 flush entry door, two 3/0x3/0 aluminum windows, lumber

SHINGLE ROOF includes 1' overhang, 25-year 3-tab shingles, 29-ga. painted
steel siding. 16" overhead door, 3/0 flush entry door, two 3/0x3/0 aluminum
windows, lumber package, nails, hardware and plans.

United Building Centers * 11020 W. Kipling Dr. * Rudyard, Ml * 906-478-6221

Hours: M-F 8:00-5:00 pm, Sat 8:00-12:00 pm » www.unitedbuildingcenters.com



